Jordan Kidd. 
Lover. Fighter. Writer. 
  Education

      

· University of North Texas (August 2019-May 2022)
· Double major in Journalism with a Concentration in Advertising and History
· Cum Laude
Work Experience 


· Junior Copywriter (August 2022-January 2023) 

· Cheil USA: During my time at Cheil, I worked on two teams for our client, Samsung. One was for products such as watches, tablets, ear buds, etc. The other was writing emails for the brand. I transformed creative briefs for a variety of copy needs such as native copy, email, online ads, and toolkit messaging.  

· Resident Assistant (August 2020-May 2022) 

· University of North Texas: I was responsible for handling conflict, regularly meeting deadlines, working with my team as a leader and using creativity to make programs that was engaging and relevant. 

· Intern (August 2018-July 2019)
· United Way of Brazoria County: Here, I learned about the inner mechanisms of a non-profit. My responsibilities included maintaining and updating client information as well as putting together campaign materials.

Extracurriculars 


· SWOOP (September 2021-May 2022)
- President and copywriter
· SWOOP is UNT’s student run ad agency. I was responsible for running meetings, inspiring my team and copywriting for a variety of clients (Southcrest Insurance, UNT Online, UNT Alumni Association). 

· Ad Club President (November 2020-May 2022)
·  As president of Ad Club, I worked with my officers to provide networking opportunities for those in the club. 

· National Student Advertising Competition-Vice President of Creative (January 2022-May 2022)
· [bookmark: _Hlk94635407]As the creative director for the Meta Quest 2 campaign, I spearheaded the concept of ‘Our First Time’ while overseeing a team of creatives from brainstorming to execution. I was also a presenter for the official presentation.
· Campaign won special judges’ award for ‘Boldest Idea’. 

· National Student Advertising Competition-Strategist (October 2020-March 2021)
· I was responsible for gathering secondary research, conducting a focus group, helping create the Creative Brief, presenting strategy to the team as well as working with creative and media team throughout the campaign. 






  


